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Digital Assets Deployment (DaD) is a business incubator
of Internet and new technologies based projects, it offers
the initial management support as well as the capital
needs to develop brilliant ideas from their early stages.

DaD diversifies the risk investing in a portfolio of high
growth projects. A list of ventures where we have already
invested are: Baquia, Berggi, Buyvip, Cinemavip, Digidis,
Estrategias de Inversion, Lastinfoo, Synerquia,

TripJane, Tuenti, VizThink, Xplane.

DaD invests in great ideas to help entrepreneurs achieve
their business dream in a profitable manner.

For more information contact us at:
reina@dad.es www.dad.es tel:+34915747190



Dear Visual Thinking Colleague,

Welcome to VizThink ‘09!

VizThink ‘09 is all about exposure and experience with a wide variety of visual
thinking styles, approaches, and applications. We've worked hard to bring together
the most diverse set of visual thinking experts under one roof.

By popular demand, we’ve created 6 tracks for you this year. It's important to note that each session
could easily fit in more than one track (and in some cases all tracks). However, | would encourage you
to look at all of the sessions and create your own custom track. In fact, step even further out of your
comfort zone and attend sessions that aren’t directly in your field. The power of diversity is in its ability
to generate new ideas, meet new people, and open up new possibilities. VizThink ‘09 is the perfect
place to do just that.

As much as we’re proud of the content and facilitators we’ve brought together, this conference is as
much about networking and sharing with your colleagues. We've included many ways to make it easy
for you to find others like you. Be sure to take advantage of all of the networking opportunities from
the opening reception to lunch groups to “dine arounds” to the online social network. Each is an
opportunity to find out what your colleagues are doing and to share your knowledge.

| encourage you to try new things, meet new people, and above all, have fun!

Sincerely,

777 Ly
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Tom Crawford

CEO, VizThink
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What is the appropriate attire for the conference?
CASUAL business attire is appropriate for all meetings and for the welcome reception. Nice jeans are
acceptable in the hotel restaurant and public areas.

What will be the primary language for this conference?
This conference will be conducted in English.

Will the event be photographed ?

We will have a photographer on site. Pictures from the event will be posted on the event website. We
may also use some of the images for publication and promotion of future VizThink events. Attendance
at the event is implied agreement to the use of your image. We also encourage you to bring your
cameras and use them liberally to document your experience and the sessions.

What is the conference wiki and who is it for?

The conference wiki is for everyone. Anyone can view the pages, and attendees have been given
access to edit the web pages. Conference attendees can share their written notes, mind maps,
graphic recordings, sketching, photographs, and any other information. There is a wiki page for each
breakout session and for each general session.

What do we do about food ?
All meals are on your own. However, we are providing a restaurant guide in this document and will be
providing several ways for you to meet your colleagues and go to lunch together.

What is the dine around on Monday night?

We've made reservations at a variety of restaurants around San Jose for Monday night. There are a
variety of styles and price points. Starting Monday morning, there will be a sign up list for each
restaurant. Sign up a whole group or join a random group. Meet new people. Learn new ideas. Each
person pays for their own meal and transportation (all are within easy walking distance). This is one of
the best networking opportunities at the conference. Please take advantage.

Can | use my cell phone ?
We ask that while you're at the conference you place your cell phone or other mobile device in silent
mode. Some cell phones may work at the conference, but you may have limited reception.

Should | bring my laptop ?

None of the sessions will require the use of technology. However, if you want to take notes digitally, or
use a particular visual thinking software, a mobile device may be helpful. There will not be power at
the tables, so we highly suggest you bring fully charged devices.

Will Internet access be available?
Wireless access is available in the hotel lobby. It's free for Fairmont President’s Club members.

Do | need to know how to draw ?
You do not need to know how to draw. Some sessions will take advantage of sketching, but they will
teach you what you need to know as the session moves along.

Do | need to bring drawing supplies ?
We are providing pens, colored pencils, markers, crayons, sticky notes, and paper of all sorts for all of
the sessions. You are welcome to bring your own, but it is not necessary.
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Opening General Session
Imperial Ballroom

Visual Language: An Oxymoron or an Opportunity?
with Colin Ware & Dave Gray

Colin Ware claims that many properties of what we think of as natural
language cannot be clearly be expressed visually and that visual language
is in this sense an oxymoron. But there are many forms of language

communication that can be captured using both words and images.
Understanding which is which is critical to good communication. An initial
presentation will be followed by a discussion with Dave Gray to further
explore the boundaries with what should be expressed in which way.

Visual Language: >
Global Communication for the 21st Century |
Session 101 | Bob Horn | Stanford University | Garden Room

Visual Language provides an initial exploration of the syntax, semantics, and
pragmatics of the foundational language for deep visual thinking. During this
session, Bob will introduce the linguistics of visual language and discuss his
current work with complex organizational issues. Among the newest tools
that help us address these public policy and organizational issues is the field
of visual analytics which integrates the insights of strategic analysis with highly visual
knowledge maps and comprehensive information-murals. Bob has worked on issues such as
climate change, nuclear waste disposal, energy security, and public mental health with
government agencies in the U.S., Canada, and the U.K. His talk will conclude with a description
of the new possibilities that visual language provides for global understanding.

Biography:

Bob is the author of Visual Language: Global Communication for the 21st Century. He is also
the inventor of Information Mapping's Methodology and founder of the Company which is the
leader in authoring structured content. Bob is a visiting scholar at Stanford University. He is also
author of the Mapping Great Debates series Can Computers Think? and of Mapping Hypertext.
He is the director of the project to apply visual thinking to public policy issues, working on
climate change and energy strategy, nuclear waste disposal, foreign policy, as well as other
“wicked” problems on the local and state level.



Visual Storytelling p
Session 102 | Karl Gude | Michigan State Univ. | Crystal Room &

In this energetic and fun session, Karl Gude, an accomplished artist, will show |
some key design factors when presenting information that will make your
visual presentations bolder and more confident. Need to visualize that new
restructuring plan? Need to diagram a step-by-step process? Karl will
introduce some visual tools to get you going. To warm everyone up, he'll get
the class drawing and sketching along with him before tackling a fun
assignment that will pull all of the elements he discussed together. He'll also briefly show you a
compelling behind-the-scenes look at how he worked at Newsweek to create drawings, maps,
charts, and other visualizing tools, to convey his message effectively. Come to this session to
learn how to apply these same proven techniques to your business problems.

Biography:

Karl Gude has been creating news graphics since the late 70s and is one of the few visual
journalists who has worked for newspapers, news magazines and wire services. Until recently,
he was the Director of Information Graphics at Newsweek magazine for over a decade. He’s
also held this position at The Associated Press and United Press International wire services.
Karl has covered seven presidential elections, a slew of wars, terrorist attacks and natural
disasters, as well as countless medical and science discoveries. Karl diagramed what caused
Mt. St. Helens to explode, how John Lennon and the Pope were shot and how the planes hit
the World Trade Center. He charted the ups and downs of the U.S. economy and used statistics
to illustrate how Enron executives lied to their stockholders. His next major endeavor is to
create an information graphics program at Michigan State University’s School of Journalism.

Impact of Visuals on Innovation throughout History O
Session 103 | Eileen Clegg, Robert Schanafelt | Empire Room

Visual communication has played a role in human history since the days of
cave painting and is currently in a great resurgence. In this session, we will
look at the history of visual communication in the context of culture and
invention--looking for patterns and stories that can help us better articulate
the role of visuals in today's society and the future. During the session, we
will begin creating a visual timeline building on previous visual timeline efforts.
Participants will generate ideas, ask questions, and identify patterns that will
help us begin to see trends and create forecasts.

Biography:

After a long career in print journalism and book-writing, Eileen discovered
visual communication. Her business, Visual Insight, works with many think
tanks, educational nonprofits, and top leadership of Fortune 100 companies.
She is also a research affiliate for Institute for the Future with emphasis on
future of learning. She has a B.A. degree in Philosophy from UC Berkeley.

Biography:

Robert Schanafelt is passionate about communicating big ideas eloquently and aesthetically
through the process of visualization. His career combines Geographic Information Systems
(G1S) and Computer Cartography, and Computer Science. Currently, Robert works as a
software engineer with O'Reilly Media.

Monday Morning, February 23, 2009
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How Do Patterns Structure Visual Thinking JD
Session 104 | Colin Ware | Univ. of New Hampshire | California

Many visual thinking tasks are carried out by means of visual queries on a
display. We look for a pattern or a compare patterns to solve a problem; for
example, finding a route on a map. By the end of the session participants will
have understanding the process whereby visual queries are made (eye
movements and pattern extraction) as well as what it takes to design for
efficient visual queries. Part of the session will be a hands-on exercise during
which participants will structure graphical space to solve a complex visual design problem.

Biography:

Ware’s book Information Visualization: Perception for Design has become the standard reference
for those who want to understand what the science of perception can tell us about information
display. His new book, Visual Thinking for Design, presents an active vision approach to the
process of visual reasoning. Ware also likes to build practical visualization systems. Fledermaus,
a commercial 3D geospatial visualization system widely used in oceanography, was developed
from his initial prototypes, and his visualization of global ocean currents has just appeared in the
Smithsonian Museum of Natural History in Washington. Colin Ware is Director of the Data
Visualization Research Lab. which is part of the Center for Coastal and Ocean Mapping at the
University of New Hampshire. He has advanced degrees in both computer science (MMath,
Waterloo) and in the psychology of perception (PhD,Toronto) and he has published over 120
scientific articles relating to perception and data visualization.

Picturing Success: Mapping Needs and Goals ©

at Project Kick-off
Session 106 | Kate Rutter | Adaptive Path | Valley Room

Starting a project off on the right foot can mean the difference between
success and failure. Projects are made of people, yet all too often we start a
project without a clear understanding of the goals, motivations and success
metrics for the people involved: stakeholders, sponsors and participants.
Even when we have this information, it tends to erode as the tactical work of
the project evolves. At Adaptive Path, we've been successful at creating visual artifacts that
capture this information during kick-off. The visual serves as a guidepost, a rallying cry and a
centering tool that consistently reminds us of the purpose, vision and human inputs critical to
project success. Our objective is to create a variety of visual artifacts that can act as touchstones
and guideposts throughout a project. Our tools will be elements of graphic recording, sketching,
information sorting and visual thinking. At the end of the session, we'll have co-created a body of
work representing a range of ways to capture, compose and retain key information that will
center a project and guide it to success.

Biography:

Kate Rutter is a senior practitioner at Adaptive Path, a San Francisco User Experience
consulting company. She's honed her talent for bringing companies and customers closer
together through smart strategies and inventive design. Previously, she was the Director of
Business and Operations for The Crucible, a landmark nonprofit arts organization. Kate attended
Wellesley College, where she received her BA in studio art. She finds inspiration in a wide variety
of subjects: Semiotics, textile arts, origami, code, urban design, fire, and other dangerous things.



See What | Mean: How to Use Comics &

to Communicate ldeas
Session 201 | Kevin Cheng | Raptr | Garden Room

This session teaches how you can use comics as a communication tool without
any illustration training or background. During this session you will learn:

» a method to document your ideas so that people can understand them
* how to condense an idea to just a few panels in a comic

* the properties of the comics medium that make them so powerful

* how to sell the idea of using comics to all levels of your organization

Biography:

Kevin is one of those kids who missed the memo to stop drawing after the first grade. Nowadays,
he splits his crayon time between Brickhouse, Yahoo!’s internal incubator and OK/Cancel, an
online comic on design that he co-founded.

He also co-founded a company for other like-minded crayon junkies in Off Panel Productions, an
online comic publishing network. Kevin has previously exerted his sliver of influence at Yahoo!
Maps, Yahoo! Local, Pipes, Adaptive Path and Trilogy. He holds a Masters degree from University
College London in Human Computer Interaction and Ergonomics and has presented at numerous
acronym laden conferences including the IASummit, UIE Web Summit, SIGCHI and SxSW.
Rather than write a book himself, he’s found it far easier to simply have his comics appearin a
handful of industry textbooks and magazines. He likes the flavor of the blue crayons the best.

Influence Through Storytelling ')
Session 202 | Joyce Hostyn | Open Text | Crystal Room

Stories motivate, persuade, inspire, entertain, and inform. In this interactive
session, you'll find out why stories are more effective than traditional fact based
methods at communicating complex ideas and inspiring people to want to
change. Learn how to create stories and combine visual thinking techniques
with storytelling. During this session, we will raise awareness of importance of
changing/creating your own “story", and inspire you to map out your own
Hero’s Journey in your effort to effect change.

Outline:

* Three brain theory - what brain research tells us about influence

» Understanding the story of your business, community, team

» Understanding the story of you

* Defining a story framework - the story you tell is only the tip of an iceberg
* Six basic story types

» Telling stories (showing is better than telling)

Biography:

Joyce Hostyn is Senior Director of Product Design at Open Text. Her experience bringing the
practice of interaction design has taught her the importance of focusing on value, the language of
business, and organizational change. Joyce holds a Master's in Communications and Cultural
Studies and 15 years experience in the field of design. She's an avid gardener and the bane of
her neighbor whose mental model of yards centers on grass.

Monday Afternoon, February 23, 2009



6002 ‘Sz Areniga4 ‘uooulaly Aepuoln

Vizanalogies, aka: What | Learned
from Autism and Football
Session 203 | Laura Johnson | University of Toledo | Empire Room

In describing one of the most misunderstood populations, Hans Asperger
suggested that for many scientists, inventors, tradesmen, engineers,
mathematicians, musicians, artists, athletes, and otherwise creative thinkers:
“a dash of autism” is the secret ingredient to success. So, does that mean
more of us actually have autism?

This interactive and provocative session is designed to answer this question as well as transform
your understanding of learning potential, personalized visual tools, motivating team members,
and becoming an effective communicator in any environment. Come "meet" Laura’s students,
and find out why there’s much to be learned from autism...and football.

Biography:

Over the past 32 years, Laura Johnson has taught in a variety of educational settings including
those which specialize in teaching individuals with autism, dyslexia, and ADHD. In her position as
a learning specialist for The University of Toledo Learning Collaborative, Laura has developed
individualized strategies for college students with cognitive impairments, non-traditional status,
and those considered English as Second Language students. She currently oversees the tutorial
programming for UT's 350 student-athletes and collaborates with library faculty in studying
learning theory and the development of visual literacy and thinking tools.

This Island Earth: Visualizing Place }9
Session 204 | Bruce Daniel, Zolt Levay,
Tom Wujec | California Room

From the iPhone to cameras, increasingly every new piece of
technology is being linked to one’s exact location. Are we
using and manipulating this plethora of data to create a better |
picture of our place in the universe? Is it art or reality we're
representing? This panel discussion will explore the
technologies and philosophies being employed to characterize location—from
Hubble Space Telescope images to maps to virtual cities. Slides, strong
opinions, questions and more.

Biography:

Bruce is the Director of Cartifact Labs and has his own company, The Map Lab.
Both companies are dedicated to exploring mapping, design, emerging
technology relating to map creation and usage. He has designed maps for the
Metropolitan Museum of Art, the National Gallery of Art, the Atlanta Committee
for the Olympic Games, and Sports lllustrated.

Biography:

After receiving a masters in Astrophysics from Case Western, he joined NASA in 1978. In 1993,
Zolt helped produce and publicize the first images from the Hubble Space Telescope. He has
produced images such as the Hubble Ultra Deep Field, Orion Nebula, Tadpole Galaxy, Cone
Nebula, V838 Mon, Helix Nebula, Carina Nebula, M82, among many others.



Kinesthetic Modeling: Visual Thinking XXX
in 3 Dimensions eoe
Session 205 | John Ward, Regina Rowland,

Nick Payne, Julie Gieseke | Gold Room

Kinesthetic Modeling (KM) has been used in corporations,
small businesses and by individuals. It has created
strategies, solved problems and made plans. Kinesthetic
Modeling allows novices and skilled visualizers alike to
move quickly into real time visual thinking. The low-tech
3-dimensional format disarms most resistance. There’s no
learning curve, no performance anxiety around not being
“creative” enough. If you need to innovate, KM cuts through
layers of “business as usual” jargon and reactive chatter by
going straight to stimulating tangible physical models of the
challenges a group faces. The models are actually “thought
artifacts” that are laden with creative visual images which
are then used to understand and work on the problem.

In this experiential session you will explore KM and learn its basic principles and techniques.
Four facilitators will guide you through the process and demonstrate the debriefing activity.
Working space is limited so come early if you want to get your hands on the process.

Biography:
Please see the conference wiki for detailed biographies on these four talented facilitators.

Eleven Years with One Visualization: 9@

Lessons from Jerry's Brain
Session 206 | Jerry Michalski | Sociate | Valley Room

Jerry Michalski has been pouring data into a single dataset for many years,

using PersonalBrain. In the process, he has learned lessons about interface
design, knowledge management, visualization design, artificial intelligence,

the relationship between his real brain and his software Brain, social media,
ontologies and folksonomies, consistency, memory and patience. He'd love

to share those, as well as brainstorm how the next-generation might look.

Biography:

As a guide to the relationship economy, Jerry Michalski (ma-call-ski) helps companies develop
strategies that build authentic, productive relationships with their customers as well as among
their employees. Usually, this requires a blend of corporate strategy, social dynamics and
social software. Founder of the independent consultancy Sociate, Jerry posts his ideas on his
weblog there, as well as in his online Brain. He is also the founder and host of the Yi-Tan Tech
Community Call, a weekly live call-in conversation about change. Jerry's consulting clients
include the Institute for the Future (IFTF), Best Buy, and DARPA, as well as a number of
startups, such as Socialtext, and TheBrain. Earlier, Jerry advised eGroups (now YahooGroups)
and Pyra (which developed Blogger, now part of Google). His perspective was formed as a
technology industry analyst, including writing Esther Dyson's monthly newsletter, Release 1.0.
Jerry earned an MBA from the Wharton School and a BA in economics from UC lIrvine.

Monday Afternoon, February 23, 2009
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Monday Afternoon General Session
Imperial Ballroom

Making Meaning: Why Visualizations Work
with Tom Wujec

Digital design tools are evolving at a blistering pace, touching virtually every industry. But why?
Making Meaning reveals how the brain actually makes sense of visual information, tracing the
near instant journey of nerve impulses from the back of the eye to the multiple destinations
throughout the cortex. These fresh insights in visual cognition explain why most of us can't
draw even an approximate representation of a dollar bill but why we can envision exactly
where we keep the salt shaker in our kitchen, as well as thousands of objects in our spatial
memory. Making Meaning explains how our brain makes sense through successive 'aha’
moments of discovery and what this means for the future of visualization. Be prepared to be
dazzled by stunning illusions, remarkable animations and a 3D digital tour of our brains.

The 6x6 Model: Six Ways of Seeing = Six Ways of Sho  wing
with Dan Roam

The core of Dan's bestseller The Back of the Napkin is a simple model for looking at the world.
Dan's "6x6" model says that any problem can be broken down into just six visual components,
and that any solution can be built from the same six pictures. Dan will share this extraordinarily
powerful way of looking at the world through an interactive illustration exercise, then present
the latest neurobiological research that explains why this approach works.

Tuesday Morning General Session
Imperial Ballroom

Survival Academy: Imagining a Better World with Vis ual Language, Thinking and Practice
with Ole Qvist-Sorensen

The world is changing faster than we understand and with greater impact than we could have
wished for. In such times we often search for clarity and understanding of where we fit in the big
picture. We seek a strong vision for a positive future which can give us hope and the energy to
go in that direction. This is a unique (and growing opportunity) for our community. Imagine if we
were the ones that everyone has been waiting for. How might we become the catalysts? What
would be our greatest contribution? Imagine a vision for the future which would attract and
engage across cultures and boundaries. This session explores this opportunity.

The Thinking Side of Visualization
with Bob Horn, Ole Qvist-Sorensen & Tom Crawford

Often clients focus on the final output of the visualization process, but the more important and
the more complex the set of ideas are, the more the unique and precise kind of thinking that is
required. When working on the kinds of messy, wicked problems of public policy, various
intermediate kinds of visualization facilitate the process early brainstorming, deep analysis,
detailed planning, drafts for early feedback, and, finally (but not always) a beautiful, functional,
professional output. In this session, we will explore the way visuals are being used to tackle
messy, global problems by encouraging people to think in new and sometimes surprising ways.



Using Tag Clouds to lllustrate Discussion Points “
Session 301 | Carol Vollmer | Dept. of Veteran's Affairs | Garden

During this session, we will discuss:

* Whatis a tag cloud?

» How can you incorporate the tag cloud concept into a tool to enhance a
small group discussion or a small number of groups simultaneously discussing
the same topic?

» How can you use the tag cloud principles for a large number of groups
simultaneously discussing the same topic?

Biography:

Carol Vollmer is an educational specialist in the Dept. of Veteran’s Affairs. She has used graphic
recording and graphic facilitation for the last 10 years to enhance training and facilitate focus
groups and strategic planning throughout the VA. Her innovative use of graphic recording to
reinforce learning events has been recognized by the VA for its cutting edge approach to
training. For example, Carol innovatively uses ‘tag clouds’ and graphics to synthesize the output
of multiple groups discussing a single topic. She has extended the use of graphic techniques
into the private sector through her company, Visualizing It.

Map What Matters: Graphic Recording 101 )
Session 302 | Sunni Brown & Marilyn Martin | Crystal Room

Graphic recording is the art of capturing information shared in presentations,
meetings and other group processes in a visual-language format. A graphic
recorder supports organizational action by using text and imagery to "record"
live on large-scale murals. Recorders document any information that needs to
be understood and retained in order to build consensus, understand
complexities and take action. This session will introduce participants to the
basics of graphic recording. Upon completion, learners will be able to describe
the skills and knowledge of a competent graphic recorder and assess their
own level of competence, physically coordinate and orchestrate elements of
the environment in a way that supports graphic recording, and understand the
basics of visual language to faithfully represent the presentation and dialogue
of others.

Biography:

Sunni Brown is an information designer from Austin, Texas. She is Owner and
Principal of BrightSpot, a visual thinking company that partners with a range of clients to
support them in clarifying and visualizing information critical to their success. Sunni is also co-
founder of VizThink Austin, one of the largest visual thinking communities in the U.S.

Biography:

Marilyn Martin is a specialist in workplace learning. She is an instructional designer, master
facilitator, graphic recorder, and information designer. She holds an SPHR from SHRM, the
Society of Human Resource Management, a CPT from ISPI, the International Society of
Performance Improvement, and is a Certified Knowledge Manager. She is president of the
Austin Texas Human Resource Management Association and a board member of the Texas
Association of Nonprofit Organizations.

Tuesday Morning, February 24, 2009
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Creating Visual Supports with Assistive Technology O
Session 303 | Brian Friedlander |
College of St. Elizabeth | Empire

Many students with special needs in our schools rely on visually supported
material to help them in the areas of communication, behavior, and academics.
In this session, Brian will introduce you to a number of leading software
applications that are used in the schools to create visually supported
materials. We will have the opportunity to look at software that lets us create
visual schedules, communication boards, picture supported writing, social stories, graphic
organizers, and mind maps.

Biography:

Dr. Friedlander is a school psychologist with expertise in the area of assistive technology. Dr.
Friedlander has a passion for using all kinds of technology in his professional work. He is very
interested in the use of mind mapping, project management, eLearning and Web 2.0
technologies. Dr. Friedlander readily applies these technologies in the graduate courses that he
teaches at the College of St. Elizabeth in Morristown, N.J. Dr. Friedlander consults to many
school and business organizations on the applications of visual mapping for information and
project management, and is available for workshops, training and presentations. He blogs about
computer technologies at http://assistivetek.blogpsot.com.

The Zen of Visual Analysis JD
Session 304 | Jock Mackinlay | Tableau Software | California

There are many examples of great visualizations. Each exploits the power of
the human visual system for a specific task. A review of these examples can
teach us how to design great visualizations for our individual tasks. In this
discussion, you'll learn the fundamental principles for designing effective data
views for yourself and others, what years of research by psychologists,
statisticians and others have taught us about designing great visualizations,
and the common mistakes and myths to avoid.

Biography:

Jock D. Mackinlay is an information visualization expert. He advocates the use of interactive
graphics to help all kinds of people to think and work with data. He believes in data for everyone
and warns that we should always question data. Mackinlay received his BA in Mathematics and
Computer Science from UC Berkeley in 1975 and his PhD in Computer Science from Stanford
University in 1986. His PhD dissertation described the automatic generation of graphical
presentations of relational information including bar charts, scatter plots and node/link diagrams.

In 1986, Mackinlay joined Xerox PARC, where he collaborated with the User Interface Research
Group to develop many novel applications of computer graphics for information access. With
Stuart K. Card and George G. Robertson, he coined the term "Information Visualization".
Mackinlay joined Tableau Software in 2004 where he is the Director of Visual Analysis. He is part
of the team that is responsible for forward product direction. He is currently focusing on
collaborative visualization.



Way of the Whiteboard: 3 Unwritten Rules Do

of Persuading with Pictures odo”
Session 305 | Dan Roam | DigitalRoam | Gold Room

After a year of non-stop traveling around the country talking with thousands of
businesspeople about visual thinking, Dan has become convinced that three
simple unwritten rules support effective visual problem solving. Dan's upcoming
book, The Way of the Whiteboard, is built around exploring these three rules.

In this session, Dan will give an interactive preview of the those three rules,
then open up a visual discussion on where those rules might *not* apply.

Biography:

Dan Roam is the bestselling author of The Back of the Napkin: Solving Problems and Selling
Ideas with Pictures. Amazon rated The Back of the Napkin the # 5 business book of 2008, while
BusinessWeek, Fast Company, and the London Times all voted it the best creativity and
innovation book of the year. Dan has helped leaders at Microsoft, Wal-Mart, Boeing, and the
United States Senate solve complex problems through visual thinking. Dan and his whiteboard
have been featured on CNN, MSNBC, ABC News, Fox News, and NPR.

Visual Communication for the Web O]
Session 306 | Luke Wroblewski | Yahoo | Valley Room ’

When people interact with a web site, they are relying on its visual
presentation to tell them what the site has to offer, and how they can use it.
As a result, the more emphasis placed on communicating visually, the easier [
it is for people to understand and use it. This session will outline the way
people naturally scan web pages, and explain how you can guide users
through key content and actions using visual communication to construct
meaningful, prioritized page layouts. You'll be taken through several before and after examples
with explanations. Over this session, you will learn:

* How a site's visual design is responsible for effectively supporting its information architecture,
interaction design, and business goals.

» How to prioritize key content and actions through visual communication.

* How to communicate visual design concepts to your team of visual designers, web
developers, user experience professionals, and business stakeholders.

» The underlying visual organization principles of great designs.

Through a series of presentations and interactive discussions, Luke will teach you the core
visual design principles that will help your site succeed.

Biography:

LukeW is an internationally recognized web thought leader who has designed or contributed to
software used by more than 600 million people. He is currently Senior Director of Product
Ideation & Design at Yahoo! Inc. where he leads the design of the world’s most accessed Web
page (Yahoo.com). Luke is the author of two popular web design books: Web Form Design
(2008) and Site-Seeing: A Visual Approach to Web Usability (2002). Previously, Luke was the
Lead User Interface Designer of eBay Inc.’s platform team and worked as a Senior Interface
Designer at the NCSA, the birthplace of the first popular graphical Web browser, Mosaic.

Tuesday Morning, February 24, 2009

14
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Why a Diagram is Worth a Thousand Words &
Session 401 | Clark Quinn | Quinnovation | Garden Room '

One of the powerful ways to communicate is via diagrams, yet how and why
do they work? In this session, we'll look at the cognitive science
underpinnings that are at work in visual representations. Diagrams are not
just for spatial topics, but for conceptual topics, too. For example, diagrams
can make certain inferences easier, and navigation simpler. We'll extend the
discussion to talk about how to create diagrams that take advantage of these
features. You can and should be developing diagrams to communicate. Now you can learn
the principles that will guide you to do it right.

Biography:

Clark has been innovating for business, education, government, and the not-for-profit sectors
for over 30 years. He integrates creativity, cognitive science, and technology to deliver
engaging and effective strategies and solutions to learning, knowledge and performance
needs. Dr. Quinn has led the design of award-winning online content, educational computer
games, and websites, as well as intelligent learning, mobile, and performance support
systems. He has served as an executive in online and elearning initiatives, and has an
international reputation as a scholar and presenter. He currently works on behalf of clients
through Quinnovation.

Tools for Visual Storytelling -
Session 402 | Nancy Duarte | Duarte Design | Crystal Room

Ever found yourself checking email during a presentation or sending IMs to
the person sitting next to you? Sure, we’ve all done it. Information abounds
and so does the continuing need for it. So in this information and attention
deficit age, how do we transform presentations from a one-way lecture to an
informative, engaging and collaborative experience?

This interactive workshop helps presenters develop presentations that engage their audience
and turn them into participants. Presentations will be transformed into collaboration between
the presenter and the audience. Never has the collaboration been more important or the ability
to develop and deliver clear, concise and compelling stories been so critical. In this workshop,
you’ll be given a set of tools for developing presentations that guide you through the process.
You will learn how to build visual aids in a way that help the audience’s ability to process
information. You will learn how to frame and craft your story so that it captures minds and
imaginations.

Biography:

CEO of Duarte Design since 1990, Nancy Duarte passionately pursues the presentation
development and design niche. One of the largest design firms in Silicon Valley and listed as a
top woman-owned business in the area, Duarte Design is one of the few agencies in the world
focused solely on presentations, whether they are delivered in person, online or via mobile
device. Nancy's experience working with global companies and thought leaders has influenced
the perception of some of the world's most valuable brands and humanity's common causes.



Facilitating Online with Graphics
Session 403 | David Sibbet | The Grove | Empire Room

Demonstration and exploration of how to guide Visual Planning meetingson |
web conferences using interactive visualization on tablet PCs and templates.
This workshop will also share a case from TED where David worked with
Autodesk to record the entire conference on Wacom tablets for multi-touch
displays. Participants will:

» Experience a tablet recording demonstration

* Review principles for facilitating virtual meetings visually

* Get tips on types of tablets and software

* Best practices for guiding the meeting and getting convergence

* Use of Grove Graphic Guides® as templates for business planning

» Use of Grove’s Visual Planning Systems for designing your meetings

Biography:

David Sibbet is an organizational consultant and information designer who, for 30 years, has
been using visual to help people work together. His explorations in interactive-graphic-
communications, structured experiences for adult development, and collaborative process
design, are pioneering in the field. David is founder and President of the Grove Consultants
International in San Francisco, a full service organization development consulting firm and
publishing company. He lives in San Francisco with his poet/teacher wife, Susan.

User-Centered Information Design JD
Session 404 | Noah lliinsky | ComplexDiagrams | California

This session teaches a practical process for designing successful informative
visuals. It begins by discussing the importance of understanding your
audience's needs, and perception and cognition factors that enhance the
effectiveness of your visual. This knowledge is then used to inform a step-by
step design process, which takes you from a blank page to a complete,
successful visual. The process specifically addresses choosing what
information to include, where to put it on the page, what it should look like, how it should be
labeled, what the links and axes look like, etc. A portion of this session will be dedicated to
working on your own diagram and optionally receiving feedback; please bring problems,
guestions, works-in-progress, etc.

Tuesday Afternoon, February 24, 2009

Biography:

Noah has been aware of good design and function for as long as he can remember. He sees
the world and everything in it (outdoor clothing, software, hand tools, food, shoes, systems,
communication, etc.) through the lens of functional design: was that designed with the actual
use and users in mind? He’s most interested in information design, diagrams, and other
information visualization methods. He also works in interface and interaction design. He’s
always looking for good challenges and interesting data sets; don’t hesitate to email or leave a
comment if you've got a good problem to think about.

16




6002 ‘v7Z Areniga4 ‘uooulayy Aepsany

17

Using Visual Thinking in a Large-scale XXX _
Organizational Change Process °ce
Session 405 | Lance Dublin | Dublin Consulting | Gold Room

Organizational change is at its essence about changing people - one at a
time and in groups, both large and small. Essential elements in any
large-scale change process are therefore the abilities to powerfully create
shared awareness and effectively enable long-term alignment. We will
explore how to use visual thinking and tools to ensure the success of any
large-scale change process and specifically address the requirements for information leading to
awareness, involvement leading to engagement, and integration leading to commitment.

Biography:

Lance Dublin has been an advocate for innovative approaches to learning and change
throughout his career. He went from designing a weeklong ‘Experiment in Free Form Education’
program in high school to co-founding one of the nations’ first fully accredited ‘University
Without Walls’. Then recognizing the impact of technology on people, business and learning, he
founded his company which became a leader in providing solutions to improve individual and
organizational performance, and implement large-scale change initiatives. He specializes in
strategy development, program design, and implementation for corporate learning programs
and organizational change management. He has more than 30 years’ experience in adult
education, communication change management, organizational design and development.

Authenticity: A Proverb You NO)

Can Believe In
Session 406 | Darin Westrich, Carolyn Grant,
& Jill Zimmerman | Valley Room

When developing consumer or customer-centric
communications, it’s vitally important to keep the story
authentic, honest, and true to the data in order to build
credibility and believability. In corporate environments,
business culture drives us to tell stories using company lingo using facts and " _
statistics. Even our communications can be tainted with “spin” and can leave [F &
the participant yearning for clarity and direction. In this session, we will &3,
discuss how visual thinkers are the catalyst for translating insights into
believable, authentic stories and communications, bringing to life the
narration of an individuals point of view using their thoughts, words, actions
and emotions using real imagery and verbatims.

In this session we will share our thoughts on authenticity and how it provides a path to rich
empathic learning and understanding for product and development teams. We will discuss the
approach of using common principles that enable development of authenticity, regardless of
the subject matter. Examples will be shown of how the presence of authenticity (or lack
thereof) affects a participant’'s understanding. Finally, we will give the session participants an
opportunity to apply authenticity in a short, fun exercise.

Biography:
Please see the conference wiki for detailed biographies on these four talented facilitators.



Snapshot Sessions

Snapshot Sessions will take place in the Imperial Ballroom on Tuesday, February 24, 2009 from 4:00pm-5:30pm.
Each snapshot will last 20 minutes and will be repeated 4 times in a row. Therefore, you will be able to choose 4 of
the 9 sessions below to attend. If a table is full, consider it for the next round and go to one of your other choices.

Beyond Fluff - Data Visualization for Business

Table A | Doug Ranahan | University of lllinois

Whatis data visualization and how can it enlighten one to see relationships and trends in statistics? Visualization allows one to
take information beyond spreadsheets and simple pie charts. Visualization provides the users with the ability to quickly analyze
and assess the operations of departments on multiple levels. This presentation focuses on the design stages and versions of a
dashboard product to analyze key performance indicators.

Visualizing Tomorrow

B | Elizabeth Pastor | Humantific

For more than ten years, the Humantific team has been helping business leaders make sense of complex business challenges
and opportunities utilizing its hybrid visual SenseMaking toolbox. In this snapshot learning session you will get a glimpse of one
method often used in the context of strategy visualization. In rapid time, you will create your own personal visualization toolkit
and then apply it to creating a Today-Tomorrow model.

Visual Thinking for Sales: Developing a Sales Playb ook

C | Doug Van Slembrouck | Plexus Systems

Utilizing brainstorming techniques and drawing skills, you can create a "playbook” for any sales staff that helps to provide unity
on key concepts across the team, create a common language and phrases specific to a sales team, and build teamwork in a
team that tends to be somewhat "solo".

Shaping Experiences with Collaborative Storyboardin g

D | Craig Berman | gravitytank

Good experiences are all about focusing on the benefits for the users, not the features used to get there. Experience
storyboarding helps teams to design user-centered experiences that focus on what matters. We will make the case for using
storyboarding in experience design and then share our collaborative methodology that allows multidisciplinary teams to take
storyboarding from a tool for REPRESENTING ideas to a tool for SHAPING them.

Visualizing Complexity

E | Noah Iliinsky | ComplexDiagrams.com

This talk explores the considerations of visualizing knowledge when the data to be represented is complex. It defines complexity
(multiple different information types), discusses the challenges and benefits of presenting complex information, and suggests
some strategies to make complex visualizations more successful.

Visual Thinking Tools for Change Management

F | Virginia Hamilton | Conversations Waiting to Happen

Images have extraordinary power in communication because they reveal relationships while tapping into memory. They are key
to releasing intention and will. This session will focus on the use of visual tools to accelerate change. Participants will get a quick
overview of a method to use images to tap into right brain thinking and into a bias for action. They will learn how change is
deeply rooted to visual thinking, and how image shifts are at the heart of individual and organizational change.

Tuesday Afternoon, February 24, 2009

How to Start a VizThink Community (Almost) Anywhere on the Planet

G | Sunni Brown & Marilyn Martin

The idea of using visual thinking to communicate ideas is finally becoming a global phenomenon. But there are always more
people with whom to share the value and uses of thinking visually. This session will introduce participants to a toolkit for creating
a VizThink Group in your own locale. We will share ideas on how to explain the mission, findi meeting space and handle logistics,
attract community members and volunteers, and generate session ideas, group activities and game play.

VizThinking Marketing Strategy

H | Ron Gould | Whole Heads

VizThinking Marketing Strategy provides the tools to look into the future in many ways. Using the processes shown in the
session, attendees will see how they can apply visual thinking to their own marketing challenges.

The Journey to World Class Operations

I | Martin Coates | Beca

How does any manufacturing industry position itself on the journey to world class operations? What does it need to do to move

to the next stage? See how a series of images linked together the of activities that need to happen to take a manufacturing
organization on a visual journey through different worlds of operation, from the chaotic to the strategic. See the organization

improve before your very eyes - in terms of costs, safety, systems, people, quality and throughput. 18
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The Browser and the Book o
Session 502 | Dave Gray | XPLANE | Crystal

The book as a form factor has been around for about 2,000 years, since
Julius Caesar first decided to fold up a scroll, accordion-style, and mark the
pages for later reference. In 1455, Aldus Manutius was the first to publish the
portable paperback, and it has remained relatively unchanged since.

In an interactive format, we'll discuss and explore: Why has the book
survived so long? What makes the book continue to be relevant and useful? Books are
inherently "browsable." What lessons from the book can be applied to the web browser and
other digital technologies? How might digital technologies alter or enhance the way that we
interact with books as physical objects? What do the book and browser interfaces have in
common? What is the future of the book? Of the browser?

Biography:

Dave Gray is Founder and Chairman of XPLANE, a global consulting and design firm devoted
to working with the world’s leading corporations to turn complex business issues into visual
stories. Dave helps his clients apply visual thinking and visual language to business strategy
and communication. Prior to founding XPLANE, Dave worked as a visual journalist for several
major metropolitan newspapers, including the St. Louis Post-Dispatch, LA Daily News, LA
Herald-Examiner, and Seattle Post-Intelligencer, where he won numerous awards for
excellence in graphic journalism. He has also taught Visual Communication for Washington
University in St. Louis.

- e rrrr——rl T TR

Running a Small Business in a Difficult Economy /1 assels
Session 503 | Rodolfo Carpintier | DAD | Empire Room , deployment

o developing ideas

The objective of the session is to provide a map of actions and attitudes to PR =
help solve problems in a crisis or carry the company through a recession. = ' ==
During this very interactive session, we will share our mutual experiences
on managing companies through difficult situations. Using a discovery
methodology, we will produce a graphic representation of the most
important aspects to solve and care for in difficult times. We will focus on
both existing small businesses and start-ups. The session will be driven by
the issues and experiences of the attendee's businesses with insights, help
and ideas from Rodolfo.

Biography:

Rodolfo is the President and CEO of DAD, Digital Assets Deployment, a leading Spanish
Internet incubator with over 14 companies in the portfolio, like Baquia and Cinemavip or
Synerquia.com. Before DAD, He was founding member and President of the Spanish chapter
of Commerce Net and is frequently asked to speak on issues of e-Commerce and Internet
Business Models as well as about entrepreneurs and seed capital funding. He helped
develop Servicom, the first European ISP to have 50,000 paying customers and co-founded
World online, later sold to Tiscali for $3.6 billions. He was also partner in Netjuice an
incubator company that was a leading shareholder in Kelkoo, sold to Yahoo for €475 million.

u-le holds a Master in International Management and a Master in General Management. /




Bending the Rules of Visual Grammar &=
Session 601 | Jessica Hagy | Garden Room

A hands-on (pen on paper) exercise in examining and up-ending the rules
of visualization. We'll poke and prod known visualization tools including:
diagrams, icons, maps, imperatives, and juxtapositions. By mixing contexts,
concepts, and functions, we'll and remind ourselves that what's expected
isn't always the best, or most interesting, visual solution.

Biography:

Jessica Hagy is the writer/artist behind thisisindexed.com, an award-winning blog that uses
common diagraming in uncommon ways. Her work has been featured on the BBC Magazine
Online, in Good Magazine, The New York Times, and her blog was named on of Time
Magazine's best blogs of 2008.

Put Some Drama Into Your Visuals ')
Session 602 | Matthew Dunn | Say It Visually | Crystal

Visual communication is frequently visual storytelling. While some of the
tools and media are new, directors and designers in theatre, film and
animation have defined and refined principles of story staging over
decades. Learn stage and animation techniques hands-on (be ready to
draw and act!) to bring new dramatic punch to your visual works.

Biography:

Matthew Dunn is curious. He's had careers in business, technology, the arts and non-profits
- all of them 'start-ups' in some sense. He was acting and singing professionally by age 18,
and built a successful career over the next decade as actor, graduate-trained director and
teacher. He chucked it all to drive cross-country and start over in software. In almost a
decade at Microsoft, he wore 13 titles, worked in 3 different countries, secured 8 patents
and completed a PhD in Digital Media in 3 years flat.

Wednesday Morning, February 25, 2009

Not content to stay in desktop software when momentum had shifted to the Internet, he left
the MSFT (almost 10x as big as when he'd started there) and started the consulting firm
Socratech , helping US and international companies kick off their Web strategy. He was then
recruited to Intrawest, the largest ski & resort operator in the world, to spearhead their entire
digital strategy as CIO. He left Intrawest to launch HTNG, a successful technology
standards organization for the hospitality industry, before a VC recruited him to run LA-area
music technology startup MusiclP as CEO & President.

Now a long-time interest in visual communications and design are driving a new startup -
Say It Visually! - founded with colleague Jordan Schaffel. The company creates visual
communications pieces to explain complex services or products, ranging from Web video to
print.

20
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The Power of the White Canvas O

Session 603 | Ole Qvist-Sorensen | Bigger Picture | Empire Room

This session is not about templates, hardware or software, power points
or impressive communications. It is not about using visuals to get a
message across, to get people to understand something in a short amount
of time or about showing the way forward. This session is about a

different type of leadership: We will explore ways of creating engagement
and ownership and how to use “the white canvas” as a platform for
collaboration and co-creation. In a complex world, leaders have a new role: To host
meaningful conversations which can lead to collective wisdom and clever actions.

During this interactive session you will be try out various ways of using “the white canvas” as
a leadership approach. We will discuss where and how to apply this approach based on
case examples, and explore how it can be used to tackle the global challenges we face.

Biography:

In 2003 Ole founded Bigger Picture - a Scandinavian based consulting company. Bigger
Picture provides visual design, learning and dialogue tools, training and consulting services
enabling ongoing sustainable organizational and personal change. Ole's mission is to
accelerate the constructive use of visual language, thinking, communication and facilitation
in all sectors of society. Currently Ole spend a large part of his time devoted to bringing the
visual thinking, language and skills into projects and processes dealing with the rising
complex challenges caused by climate change.

The Emerging Practice of Visual Collaboration }D
Session 604 | Tom Wujec | Autodesk | California Room

This dynamic and interactive workshop introduces the practice of visual
collaboration. Drawn from leading design innovators, it illustrates a wide
range of approaches for teams to clarify and coordinate their work by
using diagrams, information graphics and digital simulations. What may
surprise attendees is how virtually every aspect of a managing a project —
from formulating a shared understanding of the current situation to
creating a clear and compelling vision, and from mapping out daily tasks to measuring the
outcome of work - can be dramatically enhanced by making ideas visible.

Even more surprising is how the often gnarly, yet vital aspects of team work, such as trust,
risk and happiness, can be visualized and clarified using graphic representations. The
attendees will have the opportunity to not only participate in a massive visualization of the
ideas presented in the workshop, but to sketch, doodle and visualize their own projects.

Biography:

Tom Wujec is a Fellow at Autodesk, a leading innovator of 2D and 3D design software
serving the Architecture, Building, Manufacturing, Design and Entertainment industries. As a
recognized thought-leader and award-winning technology innovator, Tom works with Fortune
500 companies to foster visualization practices and has many digital visual creation and
collaboration systems. Tom applies visualization tools in unexpected ways to improve
creative problem-solving, increase design efficiency and measure effectiveness.



LEGO® Serious Play™ - XXX _
Think, Create and Innovate ece
Session 605 | Jacquie Lloyd & Doug Smith |

Lloyd Smith Solutions | Gold Room

This hands-on interactive session will introduce you to a new way to think
and problem solve through play, where three dimensional models are built
with LEGO® bricks. LEGO ® Serious Play™ is an innovative tool designed
to enhance business performance. Through LEGO ® Serious Play™ you
will be able to explore the relationships and connections between people
and their worlds in new and enlightening ways. During the process you will
be able to observe both internal and external dynamics, explore various
scenarios, and quickly gain an awareness of a variety of possibilities.

Biography:

Jacquie is a management consultant developing innovative programs to
navigate through change. She has a Master's in Conflict Analysis and
Management, an MBA, and is working on a PhD in Organizational and Industrial
Psychology, majoring in organizational innovation and developing group genius. Jacqueline
is also a Registered Art and Play Therapist, and a certified facilitator, trainer and global
partner with LEGO® Serious Play™.

Out of Thin Air...Tackling the . ©
Not-Yet-Existent Abstract
Session 606 | Melanie Lamoureux | Valley Room

Ever since the advent of map making, visual thinking has helped represent
concrete things that already exist. But what happens when you are trying
to create something more abstract that does not yet exist--like a new
web-based application, a start-up business, or a new curriculum? How can
we use visual thinking strategies to venture in the ‘ether’ and bring back
ideas, concepts, dreams into form? In this session, we will explore examples of how visual
thinking can help this process, consider a simple visual vocabulary for representing abstract
concepts, and employ a process for flushing out these ‘yet to be realized ideas’.

Wednesday Morning, February 25, 2009

Wednesday Morning Closing General Session

Transferring Experience into Action
with Lance Dublin

Being here at the Conference - learning and networking - is really the
easy part of the overall process of turning this experience into effective
action. The hard part is when you return home. How do you effectively
apply what you've learned at the conference in your work and powerfully
communicate it to your colleagues and peers? And, how do you keep the
conference momentum going when you are back in your daily routine?
In this high-energy and charged presentation, Lance Dublin will give you a framework to get
started and share with you specific next steps to ensure this transfer takes place.

22



San Jose Dining Guide

Dine Arounds

Dine Arounds are consistently rated as one of the most popular events at VizThink...great conversations, interesting people, sharing,
networking, and a generally good time is had by all. Feel free to sign up as a group or join as an individual. You can also set up your
own group and go to a different restaurant or at a different time. To take advantage of our reservations, you must sign up on the sheets

at the registration desk.

We have made the dinner reservations for you at several of the great restaurants around San Jose. We've tried to include a variety of
cuisines an d price points to meet most desires and budgets. All of the restaurants are within easy walking distance from the hotel. You

will need to cover your own transportation (if any) and dinner costs.

Our goal is to make it easy for you to connect with your colleagues. This is definitely something that should not be missed.



San Jose Dining Map
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The vision of SOAP is to help companies convey their ideas, projects, products and services,
capturing their publics with distinguished content and form. They have developed more than
3,500 presentations for more than 400 clients such as HP, LG, Unilever, Coca-Cola, Nokia and
many more. In addition to presentation creation, SOAP assists with script creation to help
organize all the information; knowledge extraction aimed at ensuring only relevant information is
present; creation of a visual identity in line with the business's style and objectives; and form and
content design according to "usability" and easy understanding criteria. http://www.soap.com.br/

Tableau Software, a privately held company in Seattle WA, builds software that delivers fast
analytics and visualization to everyday businesspeople. Our mission is simple: help people see
and understand data. Tableau’s easy-to-install products integrate data exploration and
visualization to make analytics fast, easy and fun. We understand the needs of businesspeople,
non-technical and technical alike, when it comes to retrieving and analyzing large volumes of
data. As a result, Tableau has already attracted over 10,000 licensed users in companies from
one-person businesses to the world’s largest organizations. http://www.tableausoftware.com/

TechSmith offers software tools for visual thinking and communication. We’'ll help you
capture anything on your screen and share it with others as image or video. Snaglt allows
you to capture an image of your latest visualization and share in an email, blog post, or
document. Camtasia Studio allows you to record your screen, audio, even webcam,
produce crystal-clear tutorials or demonstrations, and capture interactive visualizations. Jing
Project instantly captures and shares a screenshot or recording. Visual thinkers use Jing to
talk in images. And it's FREE! http://www.techsmith.com

XPLANE'S approach focuses on visual thinking as a way to understand, synthesize and
communicate information. XPLANE'’s consulting teams discover new insights and design
change communications that deliver better business results. Well known for its work with the
world’s leading companies, XPLANE serves over 35 of the FORTUNE 500 and completes
projects for clients around the world. XPLANE teams combine various disciplines like
journalism, technology, management consulting, illustration, information architecture, and
communication design to drive change. http://www.xplane.com




It's like having a
VizThink conference
at your fingertips

When the conference finishes it doesn’t
have to be the end of your VizThink
experience. Come participate inthe
fastest growing community of visual
thinkers online at:

http://vizthink.com/community

Access our complete archive of webinars, podcasts & other
materials, wade into our discussion forums and make valuable
connections with other visual thinkers around the world.

Best of all, as an attendee of the conference your account is ready
now — you just need to login and activate it check your email for

your invitation!
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170 South Market Street
San Jose, California 95113

Tel.: 408-998-1900

926 NW 13th Avenue, Suite 220
Portland, Oregon, 97209

Phone: 503-467-7770

Email: info@vizthink.com
Web: www.vizthink.com
Blog: www.vizthink.com/blog
Wiki: wiki.vizthink.com



